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ANYONE wORTH HiS or her salt in  
the fashion industry knows the handle 
@OscarPRGirl. Since 2009, it’s been  
the voice of Oscar de la Renta on social  
media, pulling back the curtains for  
a glimpse inside one of the world’s most 
storied fashion houses.

The nom de plume belongs to Erika 
Bearman, senior vice-president of global 
communications for Oscar de la Renta. 
Bearman is the brains behind the brand’s  
big magazine exclusives and show-stopping 
red carpet moments, the architect of its 
shows at New York Fashion week and, most 
notably, the well-manicured fingers behind 
the fashion house’s official Twitter account, 
which boasts over 319,000 followers.

in real life, 33-year-old Bearman is 
five-foot-seven with a lithe frame and elfin 
features, a dark, glossy mane, blue eyes  
and a porcelain complexion, coupled with  
an impeccable sense of style. when i meet  
the social media maven at the offices of 
Oscar de la Renta in midtown Manhattan, 
she greets me wearing an emerald green 
cashmere cowl-neck dress (Oscar, of course) 
and her favourite beauty accessories: mascara 
and nude lipstick that make her skin stand 
out like a light bulb against the rich jewel 
tone. Bearman’s work wardrobe is as on point 
as her sartorial choices on the red carpet, 
where she dresses in vintage and fresh-off-the-
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@OscarPRGirl opens up the 
world of Oscar de la Renta, 
140 characters at a time. 
erika bearman, the woman 
behind the twitter account, 
tells Mishal Cazmi what life 
at the luxe label is like now 
that its namesake is gone.   
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runway pieces (the OdlR woman, according 
to her, is “the most glamorous creature on the 
planet”). She is, in essence, a poster child for 
the brand. 

Before Bearman came along, Oscar de  
la Renta was seen as a luxury brand that  
only catered to celebrities like Sarah Jessica 
Parker and Amy Adams, as well as ladies  
who lunch—the stylish one per cent who 
could afford his expensive wares. For those 
women, the Dominican arbiter of elegance 
crafted fairy-tale moments out of fabric. 
Bearman injected the label with a dose of cool 
when she launched its Twitter account six 
years ago, tapping into a younger consumer 
base via social media. “Fashion brands were 
a little bit hesitant to jump in and tarnish their 
image,” she explains. “But Oscar’s attitude 
was always the opposite: he never wanted the 
brand to be so exclusive.”

Bearman’s 140-character missives were 
part personal (“i always have black grosgrain 
ribbon in case i need to wrap up a gift”) and 
part business (“A call from Oscar while  
shopping at Forever 21—my perfect high/
low”), and they were accompanied by 
behind-the-scenes photos of the designer’s 
world. “i’ve always tried to show people what 
[the brand] is and what’s special about it,”  
she explains. “But at the same time, it’s OK  
to broaden the conversation a bit and talk 
about style, art, music or yoga.”

No one could have predicted the rapid 
rise to fame of  @OscarPRGirl—not even 
Bearman herself when she approached CEO 
Alex Bolen about starting a Twitter account. 
“i remember how excited my team and  
i were when we got to 100 followers,” she 
says. Bearman’s success became undeniable 
when Shit OscarPRGirl Says, her version of the 
2012 video parody Shit Girls Say, became  
a YouTube hit—and when she dyed her dark 
locks platinum blonde, the public reaction 
spread beyond Twitter to include coverage on 
media outlets. 

As social as her public persona may 
be, Bearman is a bit of a homebody in 
real life. She lives with her husband, 
Jonathan Bearman, in New York’s Tribeca 
neighbourhood, though the couple recently 
purchased an apartment in Gramercy Park, 
which they hope to move into by the end  
of the summer. On weekends, the Bearmans 
retreat to their home in Southampton on 
Long island. “i’m such a private person,” 
she admits. “i can go the entire weekend not 
seeing anyone except my husband, staying  
in, in sweatpants. Maybe that’s because my 
job is so social. i need to turn off my phone 
and crawl into my shell.” 

Before landing the job at Oscar de la 
Renta, Bearman worked for brands like 
Armani, Burberry and Christian Dior, but 
the New Yorker initially had no intention of 
going into fashion. Having studied English 
and art history at a small liberal arts college 
in Massachusetts, she was headed into the 
art world until a friend of the family asked, 
“Have you thought about a job in fashion?” 
Before she knew it, she was the assistant to the 
head of PR for Giorgio Armani Beauty, and  
a good one at that. 

Bearman was the director of 
communications at Oscar de la Renta before 
being promoted to head the department  
as vice-president. “i was 27 years old and 
taking over global communications for one 
of the most legendary designers in the world, 
[someone] who was famous before i was 
born,” she recalls. “You just say yes! You have 
to do it before you know you can. There’s  
no right time for something like that; you just 
have to go for it.”

And she did just that, cultivating the 
voice of @OscarPRGirl by representing the 
label at public appearances and speaking 
engagements, tweeting and instagramming 
and pushing the envelope on the digital front 
(she debuted the label’s fall 2013 ad campaign 
on instagram weeks before it appeared in 
print). But on October 20, 2014, her normally 
active online voice went silent. Oscar de la 
Renta had passed away and the fashion world 
collectively drew its breath. The next day, 
Bearman posted a photo of the late designer 
on instagram and then went quiet for a few 
weeks while the industry mourned.

One of her first official public appearances 
was in January, alongside the Oscar de la 
Renta team at the media launch for the late 
designer’s new fragrance, Extraordinary, 
on which she worked with him closely. The 
occasion was bittersweet, even with the 
buoyant scent of the new fragrance in the air. 
During the presentation, the team explained 
that the perfume was inspired by de la 
Renta’s joie de vivre and sincere love of the  
word “extraordinary.” 

The next day, when i ask what life is like 
without her mentor, Bearman is forthcoming. 
“i miss him every day,” she says. “Oscar was 
not a figurehead. He was here every day, and 
a designer, founder, mentor, father to a lot of 
us. i still feel like he’s going to call me or walk 
through the door.” There’s a pause before 
she continues. “it’s weird, because you watch 
the world grieve for this iconic man who 
contributed so much for 50 years. And then 
the world stops grieving, the TV specials stop 
and the magazines stop, but you still have  

a hole. But we have to carry on. we have to 
continue the work that Oscar loved so much.”

At the time of our meeting, Bearman and 
her team were busy with awards season  
and prepping the fall 2015 collection for 
NYFw, the first with de la Renta’s successor, 
creative director Peter Copping. There’s a 
nervous energy in the air as she gives me 
a tour of the offices and we pass through a 
succession of rooms with seamstresses fast 
at work and the fabric room bursting with 
buttons, zippers and bones for corsets. The 
hallways are lined with racks of beautiful 
dresses that bear the late designer’s signature 
touches—feathers, chiffon and taffeta 
detailed with sequins and embroidery. “i 
know that Oscar’s watching over us and we 
have to try and make him proud,” she says. 
“He put so much beauty into the world. He 
touched people and made his mark.” while 
she’s been helping carry out the designer’s 
legacy, Bearman is leaving her own mark. 

Oscar in seersucker

bravo Peter. @petercopping 

#metgala #firstlook

@oscarPRgirl

@oscarPRgirl

@oscarPRgirl

Oscar de la Renta extraordinary eau de 
Parfum, $98 for 90 ml
Pretty peonies meld with neroli oil and citrus 
before giving way to a warm woody finish. PR
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